






The Algar Group’s governance 
model: formal governance and 
invisible governance
Algar, established in 1954, is an entrepreneurial group in the IT, 
telecommunications, agribusiness, services, and tourism industries. 
The Group offers simple, sustainable, and innovative high-value solutions 
for everyone. Holding relationships and human potential in high regard, it 
grossed over R$ 3.1 billion last year. Algar’s management model has recently won 
the 2009 IBGC Corporate Governance Award in the “Unlisted Companies” category.
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Graduated in Economic Sciences 
from Rio de Janeiro’s Gama Filho 
University in 1986; obtained an 
MBA from the Catholic University 
of America (Washington, DC) 
in 1991; holds a specialization 
degree in Marketing from the 
American University of Paris (1995); 
and completed the Executive 
Development Program at IMD in 
Switzerland in 2002. He has worked 
at the World Bank’s International 
Finance Corporation in Washington, 
DC; at Ericsson in Dallas and São 
Paulo; at Bull in France; and at CTBC 
in Uberlândia, Brazil. He is currently 
executive president of the Algar 
Group

Graduated in Electronics 
Engineering from EFEI (Federal 
School of Itajubá) and holds a 
specialization degree in Global 
Business Leadership from 
Georgetown University. Also studied 
at INSEAD/Dom Cabral Foundation 
and at IMD (Switzerland), and 
completed the Owner/President 
Management Program of the 
Harvard Business School. He is 
chairman the Algar Group, an active 
board member of CPQD and FIEMG, 
and president of Febratel and 
Sinditelebrasil. He was previously 
board member of Anatel and 
president of Telebrasil.

Holds bachelor’s degrees in Business 
Administration from the Milton 
Campos School and in Interior 
Architecture from FUMA (Fundação 
Mineira de Artes) in Belo Horizonte. 
She has headed ABC Turismo 
(operator of the Rio Quente Resorts 
in Minas Gerais) for 12 years and 
is currently director of the Family 
Business Network (FBN) in Brazil, and 
president of the Algar Group’s Family 
Council.

5.18.2010  4:30 to 6 pm



Roots and leaves: the six generations of La Maison Hermès

Hermès International is a sixth-generation, French family business that manufactures and markets
luxury items, renowned for their fine materials, design, and craftsmanship. The company was founded in 1837 

by Thierry Hermès as a saddle and harness maker for the horse-drawn carriages of European noblemen. For five 
generations, his descendents have built the business into a diversified corporate group known for its leather 

goods (such as the famous Kelly and Birkin bags), silk goods (ties and scarves), ready-to-wear clothing, fashion 
accessories, and fragrances. Hermès markets over 30,000 luxury items – including watches, furniture, tableware, 

household items and crystal – through its 290 retail boutiques around the world, including one recently opened 
in São Paulo. The company employs more than 8,000 people and has sales of €1.8 billion, achieving growth and 

much better results throughout the economic crisis than its competitors in the high luxury market. 
In 2008, Hermès established the Fondation d’Entreprise Hermès, a corporate philanthropic foundation, 

to support cultural and charitable activities. The Hermès brand is carefully protected by descendants of the 
founder through family ownership and management. In 1993, the company went public, 

with the Hermès family retaining about 75% of the shares.

La Maison Hermès
Tradition & innovation 
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Bertrand Puech 
Hermès 
Born in Paris on February 18, 1936, 
he is a fifth-generation member of 
the Hermès family who has worked 
in the company for 40 years and 
held several distinguished positions.
He is currently chairman of Emile 
Hermès, an active partner of Hermès 
International. His educational 
background includes: Paris Institute 
of Political Sciences (IEP), Faculty 
of Law and Economics (Panthéon, 
Paris), Faculty of Literature and 
Human Sciences (Sorbonne, Paris), 
Advanced School for Reserve 
Officers, and Institute for Higher 
Studies in National Defense.
He has received important 
decorations in France, such as 
Chevalier de la Légion d’Honneur, 
Officier Ordre National du Mérite, 
and Croix de la Valeur Militaire.

Dimitri 
Mussard

Born on May 18, 1983, Mussard 
is a seventh-generation member 
of the generation of the Hermès 
family. He currently holds no official 
position within the company. He has 
worked for important corporations 
and institutions in Europe, such as 
Rabobank, ICE (Intercontinental 
Exchange), Hottinger Finance 
and Clinique Estée Lauder. His 
educational background includes a 
bachelor’s degree in International 
Business Management from Avans 
Hogeschool and a master’s degree 
in Finance from ESCP-EAP, the 
European School of Management 
(ranked third by The Financial Times).

Laurent 
Momméja
Momméja, 54 years old, is a sixth-
generation member of the Hermès 
family through his grandmother, 
Yvonne Puech-Hermès. He has worked 
within the Hermès Group for nearly 30 
years, holding important positions in 
subsidiaries of various countries and 
also in the product business unit. He 
has recently become general manager 
of the Hermès household division and 
CEO of the “Compagnie des Arts de la 
Table,” developer of home and tableware 
objects. He was also director of the 
European and Middle East subsidiaries of 
Hermès International. Momméja lived 14 
years in United States, where he began 
his career, and was CEO and president of 
Hermès of Paris Inc., the U.S. subsidiary of 
Hermès. He sits on four Hermès boards: 
the Family Council of Emile Hermès and 
the boards of Hermès Sellier, Hermès of 
Paris Inc., and Hermès of Paris Mexico. 
He has a master’s degree in Business 
Administration and Marketing.

5.19.2010  2 to 3:30 pm



GENERAL 
INFORMATION

 

	 DATE	 May 18 & 19, 2010 

	 VENUE	 �Teatro Alfa – Hotel Transamérica 
Rua Bento Branco de Andrade Filho, 722  
São Paulo  

	 SINGLE PASS 	 Valid for 1 day of the event. 

		  Normal price: R$ 2,600 

		  �SPECIAL OFFER* UNTIL 3.10.2010: R$ 2,214 

	 PREMIUM PASS 	 Valid for the 2 days of the event. 

		  Normal price: R$ 4,500 

		  ���special offer* until 3.10.2010: R$ 3,850 

	 CORPORATE PASS 	 �Package of 5 Premium Passes,

		  valid for the 2 days of the event.  

		  Normal price: R$ 21,000

	 	 �special offer* until 3.10.2010: R$ 17,900  

		  * Promotional offers for payments made by 3.10.2010

	 THE PASSES	 4 Support material 

	 INCLUDE	 4 Lunch at the site of the event 

		  4 Certificate of attendance 

		  4 Simultaneous translation: English/Portuguese/English

		  4 Parking  

	 REGISTRATION	 4 Phone 55 11 4689 6666  

		  4 Web hsm.com.br 

		  4 For more information: eventos@hsm.com.br  

PROGRAM

Inform your code: FEF/1MD/CLI1/10

5.18.2010 5.19.2010
9 to 11 am john Davis 9 to 10:30 am jon Martínez

11 to 11:30 am Coffee Break 10:30 to 11 am Coffee Break

11:30 am to 1 pm ivan lansberg 11 am to 12:30 pm manfred Kets de vries
1 to 2:30 pm Lunch 12:30 to 2 pm Lunch

2:30 to 4 pm christie hefner 2 to 3:30 pm la maison hermès
4 to 4:30 pm Coffee Break 3:30 to 4 pm Coffee Break

4:30 to 6 pm algar GROUP 4 to 5:30 pm john Davis
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Al. Mamoré, 989 – 13º andar – Alphaville 
06454-040 – Barueri – SP  
Phone: 55 11 4689-6666 – Fax: 55 11 4689-6667 
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